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Let’s Refresh
Plagiarism of any kind is 
unethical. As we discuss 
throughout this newsletter, 
asking for help or getting 
inspiration from someone is 
not unethical; however, when 
the ideas are not your own, this 
is when malpractice comes 
into play. 

The core values in PR, as 
defined by PRSA:
• Honesty
• Independence
• Loyalty
• Expertise
• Advocacy
• Fairness

Happy Ethics Month!
Welcome to Ethics Month, everyone! As we make our way through September, it is essential that 
we recognize the importance of ethics in the public relations industry. Each week we will cover the 
important “Do’s and Don’ts” of ethical dilemmas, as well as some tips and tricks to better prepare you 
for your future in the PR world.
But first, let’s define ethics and why they are important. In public relations, ethics are the set of core 
values you hold true. They are the standard of decency to which you hold yourself and your work. 
Advocacy, honesty, expertise, independence, loyalty, and fairness-- these are the professional values 
of a PRSA member. Ethical behavior in PR has the ability to strengthen the bond between you 
and your audience. 
This is the first week of what we hope will be an incredibly enlightening and impactful month in your 
journey through the public relations industry.
Happy Ethics Month!

Now, It’s Your Turn
Let’s discuss plagiarism. Plagiarism, as many already know, is the theft of another’s work and 
claiming it as your own. Seems pretty black and white. But what if we told you it’s not just explicit 
copying of work that is considered plagiarism? Rewording someone’s original work, imitating written 
voice and stealing someone else’s ideas are all considered plagiarism.Keeping that in mind, read the 
following scenario and decide what the most ethical 
choice would be:
You just applied for a position at the company of your dreams. Your résumé is strong and you gave a 
great phone interview. A week goes by and you finally see that long-awaited email in your inbox; you 
anxiously open it to read your fate. The company is very impressed with you and you’re in the final 
running for the position with two other people. To determine who gets the job, they ask you to supply a 
writing sample on a specified topic.
You read the topic and your eyes widen. It is the exact topic your friend wrote about in your PR 320 
class this past semester and received an A for. You can almost smell the new office air. Now all you 
have to do is have your friend give you the paper and change a few words… or do you? 
What do you do?
 A. Ask your friend for the paper and use it as a template, mirroring their ideas but 
     using your own words
 B. Just use the exact paper; they don’t know your friend so it doesn’t matter
 C. Do your own research on the topic and create your own paper, but ask your 
      friend for advice.
    D. Do nothing.
Answer: C. Do your own research and convey your own ideas, but use your friend as a resource. You 
can ask for help, but should/can not explicitly steal their ideas and work.

Dive Deeper
The following case study goes more in depth about plagiarism. Read it and see if you can answer 
all the questions. At the end of the questions, make sure you read for helpful tips on knowing the 
difference between “copyright” and “plagiarism.”
Public Relations Ethics Case Study #5
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