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Ethics At Your School
Engage in the conversation with your 
school and chapter by utilizing the 
#EthicsStartWithYou hashtag on 
social media! 

Read More!
Guest Post: The Importance of Ethics in 
the PR Indusrty

NGAC Applauds Public Relations 
Industry Focus on Ethics

Opinion: Ethics in the PR Industry

Let’s Refresh
Researching correctly is necessary 
to stay credible and ethical. This 
means utilizing sources with different 
perspectives, continuous fact-checking, 
and gathering primary and 
secondary sources. 

Remember from last week that 
plagiarism is the theft of another’s 
work and trying to pass it as our own; 
plagiarism can take many forms. 

Don’t forget! Here is why we are raising 
awareness of ethical PR practices 
this month: 

In public relations, ethics are the set 
of core values you hold true; they are 
the standard of decency to which you 
hold yourself and your work. Advocacy, 
honesty, expertise, independence, 
loyalty and fairness — these are the 
professional values of a PRSA member. 
Ethical behavior in PR has the ability to 
strengthen the bond between you and 
your audience. 

Happy Ethics Month!
It is officially week two of Ethics Month! Last week we discussed the pitfalls of plagiarism 
and how to identify and avoid it. This week we have something special in store that lines up 
well with last week’s topic. 

Thank you to everyone who attended the PR Ethics: Take It Personally with Lilly Ledbetter 
event Tuesday! To recap the event, Ledbetter engaged in a live Q&A focusing on her equal 
pay battle with Goodyear, successful focus groups surrounding PR ethics were conducted, 
and many networking opportunities ensued.

Now, It’s Your Turn
This week we are discussing research and the importance of remaining credible. If your 
audiences cannot trust you to be accurate, then the client’s reputation suffers as a result. 

We get it, everyone wants to be the first to tweet about a new leading story. While we, as 
PR professionals, strive to be first, it is more important to have factual information. A large 
aspect of your job as a PR professional is to serve the public with information that is correct 
— that alone is worth taking the extra step to ensure you’re producing factual information. 

This means doing your homework: using sources with different perspectives, continuous 
fact-checking, and gathering primary and secondary sources. 

Keeping all this in mind, read the scenario below and select the most ethical solution:
A major news story is developing about your company’s recent oil spill in the Gulf. While the 
major news networks are bashing your client, you see on social media that some oil riggers 
in the area are saying the situation is being overblown. What do you do?

A. You begin making calls to local environmental teams in the area to confirm the 
spill and ask about possible dangers. As soon as you have multiple confirmed 
reports, you release a statement confirming the severity of the spill, steps you’re 
taking to remedy the situation, and what you’re doing to ensure it doesn’t 
happen again. 

B. Contact only the oil riggers and quickly release a statement reassuring the public 
it is not a major spill in order to save face in the short-term.

C. Quickly release a statement saying there has been a spill but are unsure of 
the severity at this time.

  D. Do nothing and quit your job.

Answer: A. Conduct necessary research and be transparent with the public. 

Dive Deeper
Read the following PRSA case study about the free flow of information and see if you can 
answer all the questions. 

Public Relations Ethics Case Study #3

Connect With Us!
#EthicsStartWithYou |  @PRSAAlabama 
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PRSA Code of Ethics
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