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Ethics On Social Media
Continue the #EthicsStartWithYou 
conversation at your school by sharing 
ethical tips on your social media 
accounts. We recommend creating 
Instagram polls and Twitter chats. Don’t 
forget to link to PRSA’s Code of Ethics. 

Read More!
Influencer Marketing Fraud: The Shady 
Side of Social Media

8 Tips For Making Moral Judgements in 
Public Relations

Ethics in Public Relations Education

Let’s Refresh
As we have learned in this newsletter, 
an important part of being a PR 
professional on social media is 
remaining ethical and posting 
factual information. 
With that, remember what we have 
learned the past two weeks about 
proper research and plagiarism. Both 
of these topics are important when 
crafting posts on social media. 
Why are we learning about ethics this 
month? Here’s a reminder: 
In public relations, ethics are the set 
of core values you hold true; they are 
the standard of decency to which you 
hold yourself and your work. Advocacy, 
honesty, expertise, independence, 
loyalty and fairness — these are the 
professional values of a PRSA member. 
Ethical behavior in PR has the ability to 
strengthen the bond between you and 
your audience. 

Happy Ethics Month!
Welcome to the third week of Ethics Month! Each week we will cover the important “Do’s 
and Don’ts” of ethical dilemmas, as well as some tips and tricks to help better prepare you 
for the PR world. Last week we touched on the importance of research and truthfulness 
when disclosing information to the public. This week we will discuss something prized by the 
younger generation of PR professionals: social media.

Now, It’s Your Turn
It’s time to discuss social media. Facebook, Twitter, Instagram, Snapchat, Reddit and 
hundreds more — we truly live in the Golden Age of information. At the touch of a button 
we can learn about anything going on in the world; yet, this accessibility is followed by the 
responsibility to remain ethical. 
One of the great curses of social media is how easy it is to manipulate the public’s 
opinion. Because ‘fake news’ has become such a hot topic, our ethical credibility as PR 
professionals is put into question. 
It is our job to present the facts as they are; it is unethical to alter them in order to spin a 
story in your favor. Social media can be a wonderful ally in the dispersion of news, but do 
not let it become your downfall.
Consider this scenario:
You work for a gas grill manufacturer. You make the best grills on this side of the 
Mississippi — at least, that’s what your slogan says. Your company is trying to branch out 
into a new market and gain traction among barbecuing hobbyists. Your boss tells you to 
post on the company’s Twitter account and make your new gas grill a trending story by any 
means necessary. You have several ideas on how to do this. Which way would be the 
most ethical?

A. Post a picture of you using the grill and buy the upvotes from bot-sites to 
    gain attention. After all, nothing is more convincing than an organic looking post        
    making it to the top of your feed!
B. Tell your boss you will not stoop so low and quit.
C. Post the picture of you using it and do nothing. Cross your fingers and hope           
    there are some avid grill enthusiasts out there!
D. Recommend that instead you buy ad space on Twitter or sponsor one of 
     the cooking influencers on the platform. After all, there is no better way to      
     guarantee views than having sponsored content.

Answer: D. 
A is unethical, you should never take part in vote manipulation. B is unnecessary, as your 
boss’s initial request was not unethical. While C may sound like a nice option, we have the 
skills to do more than just hope for the best.

Dive Deeper
Read the following PRSA case study regarding deceptive online practices and see if you can 
answer all the questions. 

Public Relations Case Study #1

Connect With Us!
#EthicsStartWithYou |  @PRSAAlabama 

Resources
PRSA Code of Ethics

https://www.prsa.org/ethics/code-of-ethics/
https://contentmarketinginstitute.com/2018/09/influencer-marketing-fraud/
https://contentmarketinginstitute.com/2018/09/influencer-marketing-fraud/
https://www.prweek.com/article/1451829/8-tips-making-moral-judgments-public-relations
https://www.prweek.com/article/1451829/8-tips-making-moral-judgments-public-relations
http://plankcenter.ua.edu/?s=ethics
http://plankcenter.ua.edu/?s=ethics
https://www.prsa.org/wp-content/uploads/2016/10/EducatorCaseStudy1.pdf
https://www.prsa.org/ethics/code-of-ethics/

