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Ethics At Your School
Last week, we held a tabling event on 
the University of Alabama campus to 
discuss the importance of ethics with 
students. We handed out fun buttons 
(see below) and asked thought-provoking 
questions to engage with students and 
faculty. Through tabling, we started 
the conversation about how they can 
act ethically in their classes and future 
careers. We highly recommend doing 
something similar at your school. After 
all, #EthicsStartWithYou. 

Read More!
Saying ‘No’ to the Boss: Building Your 
Ethics Portfolio

An Ethical Decision-Making Model  
to Consider

Michael Scott’s Official Ethics To-Do 
Not List

Let’s Refresh
Collecting data without explicit 
permission from the owner is not only 
unethical, but often times illegal. 
During the past month we have 
learned about the importance of 
ethical behavior for public relations 
professionals. We discussed the 
unethical behavior of plagiarism, 
how proper research is necessary for 
accuracy and the importance of posting 
factual information on social media.  
Remember: In public relations, ethics 
are the set of core values you hold 
true. They are the standard of decency 
to which you hold yourself and your 
work. Advocacy, honesty, expertise, 
independence, loyalty and fairness — 
these are the professional values of a 
PRSA member. Ethical behavior in PR 
has the ability to strengthen the bond 
between you and your audience. 

Happy Ethics Month!
We cannot believe that it is already the final week of Ethics Month. We hope you have 
learned valuable information during the past month that you will carry with you through out 
your future endeavors.
Each week we covered the important “Do’s and Don’ts” of ethical dilemmas, as well as 
some tips and tricks to help better prepare you for the PR world.
Last week we heeded the warnings of social media and manipulation. This week, we will 
discuss the recent unethical exploitation of user data and intellectual property, and how it 
relates to us as PR professionals.

Now, It’s Your Turn
This week’s topic is user data and intellectual property. User data and its exploitation is a 
major topic in today’s social media landscape. Facebook, Google and many other entities 
have been caught mining and selling user’s personal and private data without their consent 
or knowledge. 
This is clearly unethical by the PRSA standards, but it brings up the following questions:  
• What data or information is off-limits to use? 
• Can you use inside knowledge from previous jobs to your advantage? 
• Can you use recorded user data given to you for your company’s benefit? 
Unless you are given explicit consent to use the acquired data for those specific purposes, 
then the data is off-limits. 
Read the following scenario and think about how you would ethically handle the situation. 
You work for a thermostat company that is developing an automatic adjusting thermostat 
for your user’s desired temperature throughout the day. It uses smart technology and 
takes into account outside temperature, time of year, how many residents are home, and 
if they just returned home. You are a new company so you don’t have any prior user data 
to go off. You are approached by a large corporation who has been amassing all kinds of 
nonconsensual user data for years and has the exact data you need. It is willing to sell you 
the data for a fee, which will help you launch your thermostats sooner. What do you do?

A. Easy decision! Buy the data and start making the thermostats. Who will find out?          
 Plus it benefits the user.
B. Decline the offer and start beta-testings with users who understand the mining of  
 data. It has been outlined and they recognize their data is being recorded.
C. Decline the offer and release the thermostat but do not disclose that it is tracking  
 data. Instead, you brand it as a magic thermostat.
D. Quit your job. This is too complicated of a problem. 

Answer: B. Be forward and upfront on the tracking and use of user data.

Dive Deeper
The following two case studies further explore the ethical problems regarding intellectual 
property and illegal recordings. Read them and see if you can answer all the questions.
Public Relations Ethics Case Study: Expropriation of Intellectual Property of Others
Public Relations Ethics Case Study: Illegal Recordings

Connect With Us!
#EthicsStartWithYou |  @PRSAAlabama 

Resources
PRSA Code of Ethics
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